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We believe that better products help people 
to enjoy better diets and better lives 

Strong Progress on nutrition Commitments 
Nutrition is one of the nine pillars in the Unilever Sustainable Living Plan 

Target 60% by 2020 75% by 2020 90% by 2017 100% by 2012 25% by 2020 100% by 2014 80% by 2015 

Global 
33% 60% 82% 100% 12% 100% 90%90%Status 

2014 

Highest Nutrition Reduce Salt Reduce SAFA Remove Trans Reduce Sugar Reduce Calories Reduce Calories 
Standards 75% Foods will 90% soft vegetable Partially Between 2010 100% children’s 80% packaged 

60% global portfolio be reduced in oil spreads will have hydrogenated and 2020 we will ice cream ˜ 110 ice cream 
will meet highest salt to enable ˜ 33% saturated vegetable oil reduce sugar in kcal/portion products ˜ 250 

nutritional standards intakes of 5g/day fat and ° 67% removed from sweetened tea kcal/portion 
unsaturated fat 100% products beverages by 25% 

100’s of products reduced in salt and sugar in 2014 

30%
38% sugar 

Lipton Ice Tea Blacksugar 10+ countries in Europe
Brisk Iced Teas 

Canada 

30% 
sugar 

Brisk Juice Drinks 
Canada 

10% 
salt 

3 Knorr Sauce mixes 
USA 

30% 
sugar

Lipton Ice Tea Black 
Mexico 

33% 
salt 

2 Arisco Bouillons 
Brazil 

Our Portfolio 

1 billion people reached with our foods and1 BN beverages products every day 

160 billion servings sold with signifcant 
content of iodine, vitamin A, vitamin D, zinc160 BN or iron every year 

20% of our Spreads, Ice cream, Dressings 
and Beverages portfolio is a lower calorie20% option/mini portion 

Since 2003, we follow the most stretching 
global policy for Responsible Food and 
Beverage Marketing, including marketing 
communications directed to children6-12 years 

Industry Group Leader in Dow Jones1st Sustainability Index 2014 with 100% Health 
and Nutrition score for 5 years running 
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74 Knorr Sauces 5 Knorr 
Germany and Mashed Potato mixes 
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13 Knorr soups 
South Africa 

Driving Behaviour change 

2012 and 2014 as a result of our call for pledges from4.8 BN restaurant chefs 

85% participants lowered their cholesterol in our ‘It 
takes a village’ campaign, run in 10 countries with 99085% participants and 150 million people reached 

81,000 employees reached in our global Employee81,000 Wellness Programme in 71 countries 

1 million nutritious cooked meals 
provided to schoolchildren in multiple 
countries through the ‘Home Grown1 MN +School Meals Programme’ together 
with World Food Programme 

*WFP does not endorse any products or services 

4.8 billion calories removed from meals in USA between 

100% by 2015 
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Labelling 
100% global 

portfolio 
will have 

full nutrition 
labelling on pack 
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Lipton Ice Tea Black + 
Ice Tea Mocktails 

Australia 

For full details check our website: http://www.unilever.com/sustainable-living/the-sustainable-living-plan/improving-health-and-well-being/improving-nutrition/ 

http://www.unilever.com/sustainable-living/the-sustainable-living-plan/improving-health-and-well-being/improving-nutrition

