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Y Investment in the long
term growth of our
business

Consumers will seek out
sustainable packaging

Drives innovation and
purchase intent
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Unllever has been Ieadmg the way for a decade

2019: Halve our virgin
plastic and collect &
| process more than we sell §
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Better Plastic




NATURALLY TASTY!

Spaghetti
Bolognese
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Walmart s>

‘ LA S S I C CREME GLACEE VANILLE £T ECLATS DE CHOCOU
NROBES DE CHOCOLAT BLANC CRAGUANT
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. CREME GLACEE VANILLE 7T ECLATS DE

Y CHOCOLAT ENROBES DE CHOCOLAT CRAGUANT

(i) . VANLLEROOMIS MET STUKKEN CHOCOLA
OWIHULD MET EEN LAAG KRAKENDE CHOCOLADE

Retailer Partnerships




Your Questions
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