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Investment in the long 
term growth of our 

business

Consumers will seek out 
sustainable packaging

Drives innovation and 
purchase intent 

The right thing to do for our planet 
and our business



2010: Halve the waste 
associated with our 
products by 2020

2017: Ensure all plastic 
packaging is reusable, 

recyclable or compostable 
by 2025

2019: Halve our virgin 
plastic and collect & 

process more than we sell 
by 2025

Unilever has been leading the way for a decade



Our Approach:

Less Plastic Better 
Plastic

No Plastic



Less Plastic   



Better Plastic 



No Plastic


