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Safe harbour statement

This presentation may contain forward -mppljoh tubufnfout- jodmvejoh ƙgpsxbse-mppljoh tubufnfoutƚ xjuijo uif nfbojoh pg uif Vojufd States Private Securities 

Mjujhbujpo Sfgpsn Bdu pg 2::6/ Xpset tvdi bt ƙxjmmƚ- ƙbjnƚ- ƙfyqfdutƚ- ƙboujdjqbuftƚ- ƙjoufoetƚ- ƙmppltƚ- ƙcfmjfwftƚ- ƙwjtjpoƚ- or the negative of these terms and other similar 

expressions of future performance or results, and their negatives, are intended to identify such forward -looking statements. The se forward -looking statements are 

based upon current expectations and assumptions regarding anticipated developments and other factors affecting the Unilever G rouq )uif ƙHspvqƚ*/ Uifz bsf opu 

historical facts, nor are they guarantees of future performance.

Because these forward -looking statements involve risks and uncertainties, there are important factors that could cause actual re sults to differ materially from those 

expressed or implied by these forward -looking statements. Among other risks and uncertainties, the material or principal factors which could cause actual results to 

ejggfs nbufsjbmmz bsf; Vojmfwfsƚt hmpcbm csboet opu nffujoh dpotvnfs qsfgfsfodft< Vojmfwfsƚt bcjmjuz up joopwbuf boe sfnbjo domp fujujwf< Vojmfwfsƚt jowftunfou dipjdft 

jo jut qpsugpmjp nbobhfnfou< uif fggfdu pg dmjnbuf dibohf po Vojmfwfsƚt cvtjoftt< Vojmfwfsƚt bcjmjuz up gjoe tvtubjobcmf tpmvtio ns to its plastic packaging; significant 

changes or deterioration in customer relationships; the recruitment and retention of talented employees; disruptions in our s upp ly chain and distribution; increases or 

volatility in the cost of raw materials and commodities; the production of safe and high quality products; secure and reliabl e IT infrastructure; execution of 

acquisitions, divestitures and business transformation projects; economic, social and political risks and natural disasters; fin ancial risks; failure to meet high and 

ethical standards; and managing regulatory, tax and legal matters. A number of these risks have increased as a result of the cur rent Covid -19 pandemic.

These forward -looking statements speak only as of the date of this document. Except as required by any applicable law or regulat ion, the Group expressly disclaims 

any obligation or undertaking to release publicly any updates or revisions to any forward -looking statements contained herein to sfgmfdu boz dibohf jo uif Hspvqƚt 

expectations with regard thereto or any change in events, conditions or circumstances on which any such statement is based.

Gvsuifs efubjmt pg qpufoujbm sjtlt boe vodfsubjoujft bggfdujoh uif Hspvq bsf eftdsjcfe jo uif Hspvqƚt gjmjoht xjui uif MpoepoStock Exchange, Euronext Amsterdam and 

the US Securities and Exchange Commission, including in the Unilever Annual Report and Accounts 2020.
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Joopwbujpo; Pof pg Vojmfwfsƚt 6 tusbufhjd dipjdft  
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Operational Excellence

1. Develop our portfolio into high growth spaces

2. Win with our brands as a force for good, powered by purpose and innovation 

3 Accelerate in USA, India, China and leverage emerging markets strength

4. Lead in the channels of the future

5. Build a purpose -led, future -fit organisation and growth culture



Innovation at Unilever

Å World -class R&D
Delivering superior and sustainable innovations for competitive 
advantage

Å Focused science and technology initiatives
Developing science and technology for the future 

Å Transformed innovation portfolio
Clear priorities, focus on bigger projects and discipline in execution 

Å Delivering strategy through innovation
To transform the core, premiumise and access high growth spaces
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Innovation at Unilever
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Å World -class R&D

Å Focused science and technology initiatives

Å Transformed innovation portfolio

Å Delivering strategy through innovation



Creating superior and sustainable products
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A world -class R&D function

Deep science and 
technology expertise

5,000 
colleagues, 
51% female

>20,000 
patents

Innovative 
partner 

ecosystem

Consumer 
obsession

>1billion 
digital 

connections 
every day

Deep local 
connection 

and insights 

Agile, 
consumer -

centric 
innovation

Global scale and 
local knowledge

Eight global 
technology 

hubs

Ten regional 
innovation  

hubs

Local presence 
in >60 markets

Cutting -edge 
digital technology

Automated  
labs of the 

future

Rapid, superior 
product design

AI accelerating 
product 

innovation
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Innovation at Unilever
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Å World -class R&D

Å Focused science and technology initiatives

Å Transformed innovation portfolio

Å Delivering strategy through innovation



Focused science and technology initiatives

Renewable 
ingredients

Next 
generation 

biology

Plant -based
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3 examples



Focused science and technology initiatives

Renewable and biodegradable

Harnessing bio -technology

Superior mildness

Bio-surfactants

World -first innovative pilot

Surfactant from waste emissions

ƙUftu boe mfbsoƚ mbvodi jo Dijob

Carbon capture

First -ever paper detergent pilot

Sustainably -sourced pulp

Collaboration with Pulpex

Plastics alternatives
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Renewable ingredients



Focused science and technology initiatives

Biome key for skin, hair, oral and 
gut wellbeing

World -leader, >100 patents 

Innovative partnerships

Microbiome

Novel pro -lipids technology

Stimulates skin to self -repair

Clinically proven to work on 
driest skin in 2 hours

Skin barrier

Clinically -proven, superior 
technology

Tujnvmbujoh tljoƚt obuvsbm 
immunity

Proven effective on Covid -19 
viruses

Immunity
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Next generation biology



Focused science and technology initiatives: Plant -based

New Food Innovation Centre 

Taste and structure is key

Launched on biggest brands

Dairy -free and vegan

Sustainable and plant -based 

Superior taste and texture 

Novel partnerships (Biotech)

Meat alternatives

Alternative to petrochemicals

Superior stain removal

Renewable and biodegradable

Green polymers
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Plant - based


