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Unilever Sustainable Living Plan
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HEALTH AND
HYGIENE

By 2020 we will help more
than a billion people to
improve their health and
hygiene. This will help
reduce the incidence of
life-threatening diseases
like diarrhoea.

GREENHOUSE
GASES

Our products’ lifecycle:
Halve the greenhouse gas
(GHG) impact of our
products across the
lifecycle by 2030.

Our manufacturing:

By 2020 CO: emissions
from energy from our
factories will be ator
below 2008 levels despite
significantly higher
volumes.

WATER

Our products in use:
Halve the water associated
with the consumer use of
our products by 2020+

Our manufacturing:

By 2020 water abstraction
by our global factory
network will be at or
below 2008 levels despite
significantly higher
volumes.

footprint of the making
and use of our products
aswe grow our
business.*
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Our products:

Halve the waste associated
with the disposal of our
products by 2020.

Our manufacturing:

By 2020 total waste sent
for disposal will be at or
below 2008 levels despite
significantly higher
volumes.

MILLIONS

By 2020 we will source
100% of our agricultural

rawmatsrtals sustainably.

of millions of people as
we grow our business.
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OPPORTUNITIES
FOR WOMEN

By 2020 we will empower
5 million women.

INCLUSIVE
BUSINESS

By 2020 we will have a
positive impact on the lives
of 5.5 million people.
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Sustainable Development Goals
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INDUSTRY, INNOVATION
ANDINFRASTRUCTURE

DEGENT WORK AND
ECONOMIC GROWTH

13 onov 14 sovwree [ 19 ovine

CLEAN WATER
AND SANITATION
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Sustainability governance

Corporate Audit

Responsibility Comittee
Committee

Independent
Advisors

Sustainability
Advisory Council

Division Function Sustainable Sourcing
Leadership Leadership Advisory Board

Specialist groups within the business

25% of reward is linked to
sustainability progress




How we do it

Advocacy Partnerships Scale
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Ben & Jerry’s
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DECENT WORK AND
ECONOMIC GROWTH
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The Entrepreneurial Refugee Network
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Equality and gender

LUXURlOUS MOISTURE
ordry, damaged hair

advocacy

WOMEN
DELIVER | [SENe

\ |
~¥; GENERATION | ¥
% EQUALITY

Save the Children

&

-
NC
Women’s World Banking WOM E N E

sl ¥ Ministry of Foreign Affairs of the
Netherlands

PMENT COOPERATION



https://onu.delegfrance.org/Generation-Equality-Forum
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Multi-stakeholder model
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= Sustainability is mainstream

F T Harvard
Business
Review

Large group of multinationals sign ] .
UN climate pact Yes, Sustainability Can Be a
Strategy
The
The Ecovomic Times
Indian growth story based on strong eco Companies' green strategies
fundamentals . .
R In the thicket of it
ECONOMIC
F@ McKinsey
& Company

We need an economic model that works for
people and the planet

The business of sustainability

Bloomberg
Why CFOs should

embrace sustainability How an integrated sustainability
for strategic growth strategy can help you stand out
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https://www.weforum.org/agenda/2019/09/how-to-make-markets-more-sustainable/
https://www.mckinsey.com/business-functions/sustainability/our-insights/the-business-of-sustainability-mckinsey-global-survey-results
https://www.ft.com/content/129151c0-dc87-11e9-9743-db5a370481bc
https://www.economist.com/business/2016/07/28/in-the-thicket-of-it
https://www.ey.com/en_gl/assurance/how-an-integrated-sustainability-strategy-can-help-you-stand-out
https://www.bloomberg.com/professional/blog/why-cfos-should-embrace-sustainability-for-strategic-growth/
https://hbr.org/2019/02/yes-sustainability-can-be-a-strategy




